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MISSION: M.Com is one of the most sought after career oriented professional programs 
offered at the master‛s level.  M.Com degree opens up innumerable career options and 
opportunities to the aspiring managers both in India and abroad.  M.Com program also prepares 
one to start a business of his/ her own in the capacity of an entrepreneur. 

OBJECTIVES: To prepare the students to exploit opportunities being newly created in the 
accounting & banking field and to provide adequate basic understanding about accounting, 
finance, banking & financial services. Further to provide adequate exposure in the operational 
environment of accounting & finance. 

RELEVANCE: The Master of Commerce (Banking) programme offered through Open and 
Distance Learning mode is purely relevant and aligned with the goals and mission of CDE, 
ANU. This programme is designed to empower the student with very intrinsic procedures 
adopted by the commerce, industry, trade and business in india with most relevant subjects like 
GST added as odd on course.  Hence, the vision and mission of ANU to transform the students 
as industry ready is there by adopted. 

NATURE OF PERSPECTIVE TARGET GROUP OF LEARNERS: Aim of open and 
distance eduation is to enhance the academic competence in those who were deprived of higher 
education for various socio-economic reasons. This programme is designed for candidates to 
provide quality education at affordable cost to larger sections of population by facilitating the 
reach of education to the doorsteps of people living in remote and far-flung areas. This program 
is useful for career advancement, improving skills, upgrading the qualification, add on course 
etc. The target group of this program also include   persons who are employed and who have 
not time to attend class on regular days.     For acquiring new skills  for employees in a shorter 
span of time.   

Working professionals can benefit immensely from distance M.Com course. 

SKILLS AND COMPETENCE OF THE PROGRAMME:  Inconsideration of the huge gap 
in education and industry and also in skill development now it is imperative on the part of every 
university to reach out every nooc and corner of the country where the institutions with 
significant infrastructure are not availble in order to elevate the status of the marginalised 
sections of the society especcially living in rural areas of the country.  The only solution appears 
to be "open and distance education" and Acharya Nagarjuna University takes initiative by 
reaching out those unreached by ICT enabled blended mode of distance learning programmes. 
M.Com. (Accountancy)  propgramme is an innovative programme. The learning outcomes of 
this programme are as follows: 

 • Professional development of teachers. 

  • Incorporating generic transferrable skills and competencies  

•  To develop critical learning,anylitical skills and research skills. 

 

 



 
 

M.Com (Accountancy) - Program code: 12 
 

Program Structure 

Course 
code 

Course Internal 
assessment 

External 
exams 

 Max. 
Marks 

credits 

Semester - 1 
101CO21 Perspectives of Management 30 70 100 4 
102CO21 Business Environment 30 70 100 4 
103CO21 Marketing Management-I 30 70 100 4 
104CO21 Financial Management-I 30 70 100 4 
105CO21 Human Resource Management-I 30 70 100 4 
106CO21 Financial Accounting and Packages 30 70 100 4 
Semester  2 

201CO21 Management of Information systems 30 70 100 4 
202CO21 Marketing Management-II 30 70 100 4 
203CO21 Financial Management-II 30 70 100 4 
204CO21 Human Resource Management-II 30 70 100 4 
205CO21 Advanced Financial Accounting 30 70 100 4 
206CO21 Research Methodology 30 70 100 4 
Semester  3 

301CO21 Advanced Cost Accounting 30 70 100 4 
302CO21 Direct Taxes 30 70 100 4 
303CO21 Goods and Services Tax-I 30 70 100 4 
304CO21 Financial Reporting 30 70 100 4 
305CO21 International Business 30 70 100 4 
306CO21 Auditing 30 70 100 4 
Semester  4 

401CO21 Advanced Management Accounting 30 70 100 4 
402CO21 Business  Law 30 70 100 4 
403CO21 Goods and Services Tax -II 30 70 100 4 
404CO21 Strategic Financial Management 30 70 100 4 
405CO21 International Accounting 30 70 100 4 
406CO21 Business Ethics and Corporate 

Governance 
30 70 100 4 

 

  



















 

203CO21: Finance Management-II   
 

Unit –I: Business Finance– Definition, Features and concept of business finance – Objectives, 

Scope , Nature and Importance of Business Finance - Functions of Business Finance - Types of 

Business Finance - Sources of Business Finance 

Unit-1I: Environment of Business Finance & Valuation of the Firm: Forms of Business 

Organisation – Financial Intermediaries- Financial Markets: Money market, capital market; 

Valuation of the Firm: Concept of value – Book value- Market value –Valuation of Bonds or 

Debentures – Valuation of Preference Shares – Valuation of Equity Shares 

Unit-III: Financial Management & Financial Decisions: Definition and Meaning of  Financial 

Management- Financial goal and firms goal-  Organization of Finance function – Role  of 

Financial manager; Financial Decisions: Investment decision—Financing decision—Dividend 

decision—Liquidity decision 

 

Unit-IV: Dividend decision: Dividend Policy - Determinants of Dividend policy -  Dividend 

Theories – Traditional Position -Walter’s Model – Gordon’s  Model – MM Hypothesis 

Unit – V: Working Capital Management: Liquidity decision - Working Capital Policies – 

Working capital control and Banking policy – Estimating Working Capital Needs - Assessing  

Global Liquidity  of Working Capital   

 

REFERENCE BOOKS 

1. I.M. Panday:            “Financial Management “ Vikas Publishing House (P) Ltd 

2. Chandra, Prasanna “Financial Management “ Tata  Publishing House Ltd, New Delhi 

3. S.N. Maheswari :    “Principles of Financial Management “ Sultan Chand,  New Delhi 

4. Sheeba Kapil      : “Financial Management “ Pearson, 2011 

5. P.V. Kulakarni: “Financial Management “ Himalaya  Publishing House Bombay 

6. Khan & Jain    : Cases in “Financial Management “ Tata  Publishing House Ltd, New 

Delhi 

7. P.C. Tulasian: “Financial Management “Sultan Chand,  New Delhi 

8. V.K. BHALLA: “Working Capital Management” Sultan Chand & Company Pvt Limited,  

New Delhi 

 

 

































DURATION OF THE PROGRAMME: 

Minimum: Two Academic Years from the year of joining of the course (Four Semesters).    
Maximum: Five Academic Years from year of joining of the course for securing First Class 
or Second Class. 

INSTRUCTIONAL DELIVERY MECHANISM:  

University has its own faculty for M.Com. department and all the faculty members will act as 
resource persons.  Our University has blended mode delivery mechanism i.e., ICT and 
Conventional modes.  

MEDIA OF DELIVERY MECHANISMS:  

• Printing: The study material delivery media include Printing  of books which are issued to 
the students who are enrolled for the programme. 

• Online:  On line PDF format content is also given access to the students who wish to study 
through online mode. 

• Audio Video Materials:  Audio Video material is also available for students for better 
understanding of the course material.  

• Conducting virtual classes: Virtual classes are also being conducted at regular intervals for 
students.  

• Interactive sessions, and Discussion boards:  In distance Education, face to face contact 
between the learners and their tutors is relatively less and therefore interactive sessions are 
conducted. The purpose of such interactive session is to answer some of the questions and 
clarify doubts that may not be possible in other means of communication. This programme 
provides an opportunity to meet other fellow students. The Counsellors at the study centres are 
expected to provide guidance to the students. The interactive sessions are conducted during 
week ends and vacations to enable the working students to attend. 

•  Student support services: Student support services include Internet enabled student support 
services like e-mails, SMS and even an app is planned. Student feed back mechanism is created 
and feed back is designed. Student Learning Managemnet Sysyem (LMS) is customized to  
every student. For every student customized examination management system (EMS) is also 
created facilitationg self evaluation, demo tests, model question papers and periodical Internal 
Assessments. 

•  Credit System: University has adopted Choice Based Credit System (CBSE) under semester 
mode from 2013. The same has been approved by relevant Statuatory boards in Distance mode 
also. 

• Admission procedure: In M.Com. (Accountancy) programme candidates can take admission 
directly. For this purpose, CDE, ANU will advertise for admissions. Then candidates should 
apply in prescribed format of the CDE after publication of the advertisement. 

•  Eligibility Criteria: The eligibility for admission into this course is B.Com / BBM.  
•  Fee Structure: The total course fee is Rs.15.480/-.  
•  Policy of programme delivery: Our University has blended mode delivery mechanism i.e., 
ICT and Conventional modes. In conventional mode  printed material is given and also online 
mode of delivery with learning management system is adopted.  
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